Customer Performance Snapshot

01 September 2026

R2 | F2 | SEMI-KAM

Category: Ayurvedic Medicines & Products

State: Karnataka

trade

Domain: earthneu.com
App Downloads: Yes
Total Contracts: 1
Vintage: 0-1 years

Last Login: 10 Aug 2026

Total Traffic Total Inquiries Buy Lead Viewed / Generated
191 322 4 /25
53 54 111 7
66 65 3 3
41 1 1
1 88 2/‘\.\2/0
(Last 12 Months) (Last 12 Months) (Last 6 Months)
—8— buylead viewed —®— buylead generated
Open Rate MTI Response Total Products Prod Score < 70 Without Price
35% 1% 5 0 o
(Last 3 Months) (Last 3 Months) FP: 0| CP: 5 (Count) (Count)
Product Keywords Product Mcats Product Score
(Unique) (Unique) (Avergae)
Mcats Inquiries (Last 3 Months) State-wise Inquiries (Last 3 Months)
Global State Inquiry
Mcat Inquiry Unique IOt?fl.
Inquiry rattic Delhi 18
aloe vera leaf 2 | 72 747 Maharashtra 18
health drink 17 | 74 550 Rajasthan 18 [
aloe vera juice 11 48 683 Uttar Pradesh 16
amla juice 10 R 35 632 Gujarat 15 [
gnuurlfxztezasmln o )5 356 Telangana 11
Tamil Nadu 10 S
gum powder g | 29 157
Bihar o N
silver bracelets g | 36 1345
West Bengal 8 -
shilajit extract g | 40 669
Madhya Pradesh c I
silver rings s Il 40 1358
Andhra Pradesh s I
aloe vera health
drink 3H 2 61 Karnataka s
health drinks 3 . 7 10 Haryana 4 -
acacia gum Punjab 4 -
powder 3H 13 81
Jammu and Kashmir 3
aloe vera pulp 3B 15 281
Assam 2B
silver jewellery 20 51 2360
Jharkhand 2B
acacia catechu
powder 2 3 34 Kerala p) |
acacia catechu Odisha r) |
extract 2 6 144
) o Puducherry |
oost healt
drink 2l 6 115
aloe vera amla
juice p) | 8 150
healthy drink ) | 10 106
p) |




triphala juice 10 137

Page-wise Traffic (Last 3 Months)

Page Pageviews Users
https://www.earthneu.com/ 47000000 | e
https://www.earthneu.com/contact-us.html 20 e 20
https://www.earthneu.com/company-profile.html ol ol
https://www.earthneu.com/beauty-radiance-gummies-12259701.html 70 70
https://www.earthneu.com/earthneu-brahmi-gummies-12259703.html 70 70
https://www.earthneu.com/turmeric-gummies-products-12259705.html 7 - 7 -
https://www.earthneu.com/chyavanprash-gummies-products-12259704.html 6 - 6 -
https://www.earthneu.com/earthneu-shilajit-gummies-12259702.html 6 - 6 -
https://www.earthneu.com/products.html 5 5
https://www.earthneu.com/ayurvedic-products.html 4 7y |
https://www.earthneu.com/sitemap.html 30 30
https://www.earthneu.com//checkout/ 2 20
https://www.tradeindia.com/products/brahmi-gummies-c12259703.html 2 l 2 l
https://www.tradeindia.com/products/turmeric-gummies-c12259705.html 2 l 2 l
https://www.tradeindia.com/products/chyavanprash-gummies-c12259704.html 1 | 1 |
https://www.tradeindia.com/seventh-chakra-technologies-private-limited-155186754/ 1 | 1 |
https://www.tradeindia.com/hi/products/brahmi-gummies-c12259703.html 0 0
https://www.tradeindia.com/hi/products/shilajit-gummies-c12259702.html 0 0
https://www.tradeindia.com/hi/products/turmeric-gummies-c12259705.html 0 0
https://www.tradeindia.com/products/beauty-radiance-gummies-c12259701.html 0 0
Google Search Ranking Data (Last 3 Months)

Page Impression Clicks Search Query Avg Rank
https://www.earthneu.com/earthneu-brahmi-gummies- None None earthneu brahm? gumm?es price 5 s
12259703.html earthneu brahmi gummies 5 .
httos: . ) beauty radiance gummies price 6 I
12Ssé/%\iv.vgiﬁlrthneu.com/beauty-radlance—gummles- None None beauty radiance gummies o

manufacturer I
thté)rfgév(\;\évyr\:.tﬁflrthneu.com/earthneu-shiIajit-gummies- None None earthneu shilajit gummies price 4

earthneu shilajit gummies

supplier 2 .
https://www.earthneu.com/ None None earthneu shilajit gummies > I

manufacturer
https://www.earthneu.com/ayurvedic-products.html None None ?;Etrf]sgtjre”fjit gummies 8 .

Disclaimer: The displayed data, including rankings, impressions, and clicks, is based on aggregated Google Search Console metrics and may vary due to factors such as device type, search
type (web/image), geographic location, search personalization, and time of search. These metrics are indicative and may not represent exact real-time performance.

Google shopping data: 0 Products

Adding SHOPPING DETAILS & PRICES can help push your products on Google Shopping. Please visit My Tradelndia -> Manage Product
_E -> My Product for updating product details
Inquiries increase up to 5X when customers see prices directly!

Mcat Recommendation (Business keyword could be added against the product name)

Unique Inquiries Total Traffic

Product ID Product Name Source Business Keyword Keyword Match R S —— R e

12259705 | Turmeric Gummies Products ‘CATALOG ‘turmeric 0.8% 110 I | 1550

Business States

None



Competitor

Amount Paid Total Inquiries Total Products Keywords Mcats
AKSHAY ENTERPRISES
173193 51858 834 2437 397
Category: Ayurvedic Medicines &
Products Last 12 months
State: Delhi
Feedback
Q1 Q2 Q3
No feedback No feedback No feedback
Opportunities
Domain SSL Email Google Ads
v Opted © Not Opted v Opted © Not Opted
High Traffic Pages In Which Industry Leader Available
Manufacturer Page (Last 3 Months)
Page Keyword Users
https://www.tradeindia.com/hi/manufacturers/shilajit-extract.htmi shilajit extract 26 I
https://www.tradeindia.com/manufacturers/shilajit-extract.html shilajit extract 21

City Page (Last 3 Months)
Page Keyword City

https://www.tradeindia.com/srinagar/shilajit-extract-city-

220263 html| shilajit extract Srinagar

Users

45 [

Note: The Industry Leader slots are limited to 2 and will be allocated on a first-come, first-served basis. Data is refreshed every month.

Recommendations

1. Current recency status: R2, meaning active between 15-75 days ago. Increase engagement on MTI platform and mobile app to stay more

active and responsive.

2. Current frequency status: F2, meaning platform visited 6-25 unique days in last 90 days. Increase login and inquiry checks to maintain

customer interest and activity.

0 N O U bW

inquiries.
9. Improve product score from 0.0 by enhancing product descriptions, adding detailed images, specifications, and price information.

10. Add products with prices and minimum order quantities to Google Merchant Center to enable Google Shopping ads for better lead

generation.

© 2024 Trade India. All rights reserved.

. Improve inquiry open rate above current 35% by promptly checking and responding to customer inquiries for better lead conversion.

. Increase MTI panel response rate from 1% by actively responding to inquiries through MTI and mobile app to capture leads in real time.
. Buy lead views are 4 out of 25 total leads (<20%). Review and act on buy leads promptly to maximize lead engagement and follow-ups.
. Enable SSL and Google Ads services to increase website security and online visibility, attracting more qualified buyers.

. Increase product count beyond current 5 to improve product discovery and generate higher quality leads compared with competitors.

. Add more relevant keywords aligned with top-performing industry terms like 'turmeric' to improve search visibility and attract targeted




